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Indexed to 100 as a percent of
“Very Likely to Purchase”
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Experiential program need to captivate an audience, among a time-crunched
target. Be sure to engage consumers in a time-efficient manner:

Optimal:
0to 1 Minute 2 to 4 Minutes 5to 7 Minutes 8+ Minutes
130 -
122
104
B

Index results based on the total perceived time interacting with
70 - each tactic tested, and the corresponding purchase intent.

IMI Implication:

Consider the ‘right level’ of interaction for your branded experience.
A highly engaging experience will require less time for impact.
Minimize diminishing returns from higher “cost per touch” and the
risk of a negative backlash, if they are kept too long.
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