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Brand Activation
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Trends

Sponsorship
Experiential
Sampling
Product Placement
New Product
Line Extension
Advertising
Promotion
Creative
Direct
Digital
LTO

Mobile
Social Networking
User-Gen Content

Non-Traditional
Entertainment
Cause
Environment
Education
Health
Food
Lifestyle
Sports

Segments

50+
Categories

Kids
Women
Moms
Luxury

Cultural

a n,

ME

Themes

Shopper
Marketing

Turbulent
Times

Brand
NENES

Channel

Innovation
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IMI Sponsorship Database M

A IMI International has been involved for the past 25 years with Sponsorship:

a) Selection OQ@
b) Pre-Evaluation

c) ROI Measurement
d) Life Time Value Estimation
e) Sponsorship Marketing Optimization

A Since the 1984 Olympics:

I 1,250+
I Proprietary databases
I Continual learning with syndicated studies
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